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Introduction
This report contains highlights of the communications and engagement activity undertaken in North
Central London to support uptake of the influenza vaccine during the winter period 2021/22.

The promotion of the national flu campaign for 2021/22 began life very closely linked with the COVID19 Booster campaign under the strapline ‘Boost Your Immunity This Winter’. Like last year, because
of the roll out of the free flu vaccine to new cohorts this was once again the biggest ever flu campaign
undertaken in England and uptake in North Central London (NCL) reflected that despite modest
percentages across our cohorts. There was a similar picture both in London and nationally. You can
view uptake figures in the performance report section of this year’s annual report when it is published
later this year.

This year’s challenges
Similar to last year, because of precautions taken to prevent the spread of COVID-19, flu circulation
was very low in our communities with no outbreaks reported. This resulted in less impetus to get the
vaccine so fewer enquiries about the virus both in person and online, from both patients and our
voluntary and community sector organisations.

Because of this we had to be proactive with our activity, taking every opportunity to promote key
messages and making sure the profile of flu remained strong alongside the COVID booster
campaign.

NCL-level campaign highlights
Our campaign launched with an online insights survey, aimed at understanding reasons behind any
vaccine hesitancy. 350 people responded and we presented the findings to a senior primary care
manager for response, and these responses are published online. Themes from the survey included
concerns around vaccine ingredients, side effects and co-administration with the COVID-19 vaccine
and these helped shape the key messages in our communications. Respondents, although mainly
over the age of 50 were representative of multiple ethnic backgrounds. An ‘end of season’
comparative survey was launched in March 2022 and findings from both surveys will be used to
inform the development of next season’s campaign.

The flu vaccination campaign was supported by extensive information featured on both our public
and GP websites, to which audiences were signposted. All locally and nationally produced flu
communications materials were shared daily through CCG social media channels and shared for
wider dissemination with our system partners to use via their channels.

To boost uptake we

produced information videos tailored for different groups, such as social care staff, and a widelyviewed film of Imam Ajmal Masroor having his flu vaccine at a Hornsey practice.

In January we held a system-wide winter vaccinations briefing session for staff and voluntary and
community organisations, aimed at providing the information necessary for attendees to have
confident conversations about the vaccines with their colleagues and clients. There was a broad
range of attendees at the event, helping to support vaccine uptake where age, ethnic background,
faith, or disability has proven to be a barrier. Although COVID-19 vaccinations were the prominent
topic, key messages about flu were also relayed and included in the follow-up report

Activity across our boroughs
Local flu campaigns were delivered collaboratively across all five boroughs; initially through
multidisciplinary teams comprising council, voluntary and community sector colleagues, and also
with a nominated organisation through a contractual arrangement. Activity highlights included:
-

Barnet: 2,500 leaflets distributed to childcare centres, targeting pregnant women and reminding
them about the importance and safety of the vaccine;

-

Camden: Patient Participation Group forum for 50 representatives with a dedicated section on
flu;

-

Enfield: Monthly presentations to the Enfield Voluntary and Community Stakeholder Network on
the programme and updates on vaccine uptake;

-

Haringey: Flu messaging printed on 44,000 bags distributed across 44 pharmacies in the
borough; and

-

Islington: SMS messages on flu sent to all Islington patients during the third week in December.

In addition to targeted local communications and engagement, all five boroughs received key
messages and a range of centrally-produced social media posts to support regional and national
campaigns.

In a year when flu circulation was very low, we saw uptake consistent with that of our neighbouring
boroughs and national regions. All data collected and lessons learned will be used to help shape
next year’s campaign.

